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AN INTERNATIONAL STORY

ANFIA - Associazione Nazionale Filiera Industria Automobilistica - was
founded in Turin on 20 March®1912 (it was one of the first Italian Trade Associations), to
set up a more effective dialogue between the Italian motor vehicle industry on the one
hand and the Public Administration and the Italian political bodies on the other, with
regard to all issues linked to the automotive world and the road traffic.

In over ninety years, the history of the Association has continuously progressed, keeping
in line with the development of the motorisation in Italy, the growing issues involved in
the expansion of the automobile sector and in the increased road transport and collecti-
ve and private mobility.

As spokesman of the companies operating at high level in Italy, in the sectors of the
manufacture, transformation and equipment of motor vehicles for the public and private
transport of passengers and goods — ANFIA has been one the leading Italian Trade
Associations member of CONFINDUSTRIA, the General Confederation of the Italian
Industry. Actually, it represents the very strategic benchmark between the automotive
sector as a whole, and the political-institutional context at Italian and international level.

The Association cooperates at national level with innumerable bodies and institutions,
e.g.: ACl Automobile Club of Italy, ASSTRA, Italian Transport Association, CSAI, Italian
Automobile Sport Commission, CUNA, Technical Commission for the Standardization in
the Motor vehicle, Federambiente, Italian Federation of Public Environmental Services,
and ICE, Italian Institute for the Foreign Trade.
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MEMBERSHIP STRUCTURE

ANFIA gathers more than 280 companies, with a manpower of around 130,000 workers
and a turnover of nearly €60 billion/year. The Association is structured in 9 groups by
products, chaired by a President and led by a Board: Motor vehicles, Sports and Special Cars,
Car Coachbuilders, Buses, Motor Caravan Manufacturers, Commercial Vehicles Coachbuilders,
Components, Trailers, Tyres.

Of these nine, the Italian Coachbuilders embody the great tradition of Italian car
design, continually stimulated by immense creativity and the highest level of cutting-edge
technological development. The activities of the Group in the area of design have for
some time progressed beyond the narrow concept of research into aesthetic solutions
with capacity for comprehensive global planning. The capacity for innovation is not
limited to creative and technical aspects but is also seen in the industrial side of the
activity. All of this is based on an ongoing commitment to R&D, and human resources and
their training: fundamental prerequisites to ensure cutting-edge success in a world of high
added value products and services.

SECTORS OF ACTIVITY
The main areas covered by the Association's mission are:

* Safeguarding associate members' interests

* Market analyses and statistics concerning the various automotive segments
* Marketing, communication and promotion of the industry

* Support for stands and organization at exhibitions, shows and events

¢ Organization of meetings and discussions among the nine ANFIA Groups

* Consultancy and training as regards Quality-Environment-Safety and in technical-
regulatory and legislative-economic areas

* Activities to inform and create awareness aimed at the media and public opinion
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An intense agenda of activities that implies a dialogue with and the involvement and
participation of associate members.

A process based on an ongoing exchange of information in order to investigate and analy-
se the economic, legislative and technical framework within the automotive field.

ANFIA PARTNERSHIP AT INTERNATIONAL LEVEL

Within the European Union,ANFIA has cooperated since 1960 with CLCA, today known
as ACEA - European Automobile Manufacturers Association, and participated in the
working activity of the European Commission and the ECMT - European Conference of
Ministers of Transport.

In 1972 it joined CLEPA, the European association of automobile component manufactu-
rers and then the ECF, the European federation of manufacturers for plein air vehicles,
and the CLCCR, the committee that unites all commercial vehicle coachbuilders and
trailers.

At worldwide level, as from 1919, ANFIA has been member of OICA (International
Organization of Motor Vehicle Manufacturers), which is the international institution that
gathers all the major automobile Associations of the world, through which ANFIA can
develop its activity within ECE/UNO framework.

ANFIA currently holds the Vice Chairmanship of OICA and, within this organization, the
Economic and Industrial Policy Committee, also attending the Exhibition Committee.
Furthermore, ANFIA also chairs the Liaison Committee of ACEA, an organization that
coordinates activities to represent the sector's interests at national level, and holds the
Vice Chairmanship of CUNA (Technical Commission for Motor Vehicle Standardization).
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PROFILE OF THE CAR COACHBUILDERS GROUP

The Car Coachbuilders Group was founded in 1927.
In 1946 the companies in the Group produced 700 coaches. 50,000 were manufactured

in 1961 as the sector entered the phase of large scale industrial production.

The features, size and the aims of Coachbuilders, both large and small, have changed over
time in keeping with developments in the vehicle market.

The Coachbuilders Group has today moved beyond the national sphere, branching out
from initial partnerships with Italian manufacturers to collaborate with international
manufacturers, and at the same time extending its areas of operation.

To the original activities involving the conversion of mass produced to custom-built
products and the manufacture of niche products, the Group has gradually added on the
one hand cutting-edge research activities, as well as engineering and planning of produc-
tion systems, and on the other, activities such as the direct production of coaches, and in
particular the manufacture of complete vehicles.

Today there are around twenty companies in the Group, the majority of which are
located in Piedmont.The Group is divided into three sections, based on the principal area
of operation:

Styling & Design: styling consultancy, production of models and show cars, design, protot-
yping and master models.

Production: production of vehicles, chassis, assemblies, production parts and tools.

Conversions: design and production of special commercial vehicles, civil and military

vehicles, vehicles for disable people,ambulances and armoured plated vehicles of all types.

Endorsing vehicles for manufacturers the world over, the Coachbuilders Group exhibits
the winning characteristics of global planning: flexibility, cost competitiveness, market
forecasting and product quality, that together continue to guarantee the success of Made
in Italy.
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Based on several presentations made by every single company present at the collective
area of ANFIA Car Coachbuilders Group on the occasion of the Ist edition of the Qatar
Motor Show (Doha Exhibitions Centre from 26th to 29th January 201 1), “Carrozzieri
Italiani 201 1” will be issued by ANFIA this year as a special edition, like a real visit card,
of its well-known publication concerning the sector of the Italian Car Design, of which
ANFIA is the most authoritative representative.

The 201 | edition of the Qatar Motor Show — the first international exhibition dedicated
to the automobile and to the world of motor vehicles — is organized by the Qatar Touri-
sm Authority (QTA), in partnership with q.media events and GL events, and under the
patronage of HE Sheikh Hamad Bin Jassim Bin Jabor Al Thani, Qatar's Prime Minister and
Minister of Foreign Affairs.

The exhibition is a real window on the rich markets of the Persian Gulf and Middle East:
Qatar represents itself an important international market for sports and luxury cars. In
this area there is a great demand for unique and personalized models, and this request,
combined with the undeniable fascinating feeling of the ltalian Style, offers very interesting
possibilities also from a commercial point of view.

ANFIA publication “Carrozzieri Italiani 201 1” has been achieved thanks to the contribu-
tion of the associate members of “Style and Engineering” section participating in the initia-
tive, and that have supplied both texts and pictures, and also to the collaboration of
ANFIA staff, responsible for the editorial activity, together with GL events.

In particular, this year’s edition is addressed to car design fans and car lovers in general,
with the express purpose to support, promote and cherish a lively memory of the first
edition of a high-profile event, basically targeted to achieve success on the major interna-
tional motor show landscape

Eugenio Razelli
President of ANFIA
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A NEW MEANING

For our Car Coachbuilders Group something new is emerging, something of innovative,
greater and noteworthy significance.

After an epoch-making watershed which has just come to an end, now all over Europe,
which is considered the cradle of contents related to the above sector, the primordial
function of the bodywork manufacturer has definitely died out: in Italy, France and
Germany, the remaining companies, glorious firms of the past still active in the field
currently do not produce those coachworks they had originally imagined, then stylized
and finally engineered.

Since many years the so-called "lean production" has allowed that some series of
thousands-a-year have meet the case of being useful to Big Manufacturers to saturate
their plants.

Bertone and Pininfarina in Italy, Heuliez in France, Karmann in Germany, for example, have
then adopted other configurations, different from the original one that had made them
big for more than half a century.

The other soul of the "car coachbuilders", their creativeness, is however still alive, vivid
and wishing to impose its own peculiarities, a uniqueness in the world.

The global economic crisis and the complex processes of consolidation distinctive of the
various Manufacturers, and crossing at international level, lead to make some considera-
tions. First of all, how we can imagine the car of the future,an entrepreneurial interesting
future, not something fantastic coming out from a crystal ball.

| personally think that in future, apart from niche productions, vehicles will certainly be
weightless, more rational and aerodynamic, less expensive, more standardized particular-
ly as for mechanical environmentally-friendly components.

Platforms, suspensions, motorizations, all of them very similar and subdivided by product
family according to different Manufacturers, by now largely consolidated. We cannot,
however, forget that the first and most important project parameter always remains the
Man.
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Which will then be the criteria chosen by consumers? Function and aesthetics. Bodywor-
ks will therefore remain a synthesis element of the project functional contents, and so its
beauty will be rewarding.

Here are those opportunities that | can anticipate for the Italians, just after the crisis.VWe
all with a natural propensity to synthesis instead of analysis, more inclined to plan simple
solutions and true original ideas and rational decisions: tangibly true things...

Plato used to say that "Beauty is the Splendor of the True". How lucky ltalians are, with their
basic values they create Beauty. Or, at least, they are able to recognize it...

Big Manufacturers, however, own a great number of important Style Centres, this is true,
but what do they have produced in these last years? A very leveling process over few free
stylistic elements, imitated and reproduced so many times to conform to "dictates" like
aggressiveness, fighting spirit, aesthetic equipment like video commercials within an
"abnormal reality".

At the end of the crisis, however, costs will thoroughly reduced, in whatever sector. And

at last the true truth of engineering right things will be definitely realized and understood.

Our grounded values and independence of dreams from binding schemes of Big Compa-
nies will continue to be essential reference points.

Should we be able to Do the System,VVe Will be Winning: we did so in the past, occasional-
ly and without awareness. Now we must do so, with more and more conviction and
tenacity. A new weapon in the eyes of the world.

Liberty in creativeness is an economic value: this is what we want to demonstrate.

To be confident in the future is a must... starting however by believing in our own abilities
and strengths.

Leonardo Fioravanti
Vice President, ANFIA

Chairman, ANFIA Car Coachbuilders Group
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AUTOSTUDI Srl
Via Monfalcone, 98
10136 Torino

Tel. +39 011 3293982
Fax +39 011 3246000

President, Managing Director
Carlo Angiono

Contact

Roberto Angiono

e-mail: rangiono@autostudi.it
www.autostudi.it
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AUJTO|ISTUDI

Company profile

Since 1983 Autostudi is a design company working in automo-
tive and industrial area based in Turin, Italy.

All along presents with its innovative ideas at once keep going
providing the full service to its clients: from first step of styling

to the last stage of design to arrive promptly at the production.

Author of own astonish concept, attractive and eco-friendly
like A-trix, miniSUV, H-due.

From 2010 Autostudi is out in the Italian ways with its new
young and fresh model focused on a under|8 target: Sonique
MicroCar Grecav.

Manufacture / Services / Areas of Operations
Styling Design

CAD / CAS

Engineering

Calculation and structural analysis

C-SPORT QATAR

Autostudi presents at Qatar Motor Show 2011 the world
premiere of C-Sport restyling.

C-SPORT QATAR: innovative high level sport car, with clear
and sinuous lines that seems a very extra luxury toy-car. Smart
and dynamic with a plucky soul ready to promise unheard-of
performance.
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BERTONE

Via Roma, |

10040 Caprie (TO)
Tel. +39 011 9638322
Fax:+39 011 9632003

President
Lilli Bertone

Managing Director
Marco Filippa

Contact
Communication & Public
Relations Department
e-mail: press@bertone.it
www.bertone.it
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BERTONE

Company profile

Founded in 1912, BERTONE is one of the earliest and most
prestigious car companies, always keeping step with formal
and technological evolution.

The major and most celebrated world manufacturers
entrusts Bertone with the task of realizing car models that
are able to impose themselves as cornerstones in Car
Design.

From the beginning custom-made model born in the fifties
(Alfa Romeo Giulietta Sprint) up to the sixties with Lambor-
ghini Miura, from the seventies (Lancia Stratos HF, Lambor-
ghini Countach) to the eighties (Volvo 780 Coupé and the
first experimental electric cars), from the nineties to the
dawn of the new Millennium (Fiat Punto Cabrio, Opel Astra
Cabrio and Coupé, Alfa GT), the car designer Bertone
creates products like true icons of the Made in Italy all over
the world.

Bertone is today a high technology service company
(complete manufacturing-cycle) in the automotive sector, as
well as in transportation and engineering fields, as well as is
ICT (Information & Communication Technologies in Info
Mobility) and Energy (Electric engines, Fuel Cells, Hydrogen,
etc...).In the Automotive field, the two operational divisions,
Stile and Engineering, meet with extreme flexibility every
need and requirement, within a perfect reciprocal integra-
tion, coming from all clients. Moreover, in Bertone ateliers,
still nowadays — on request of the single customer — luxury
custom-made models are produced, entirely hand-made, so
to projecting the ancient art craft of the car coachbuilder
into the future.
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Manufacture / Services / Areas of Operations

Design (Automotive design, Transportation design, Industrial design,
Concept design);

Engineering (Product Engineering, Process Engineering, Advanced
Engineering);

Prototyping (Show Cars, One-off Cars);

ICT (Information & Communication Technologies);

Energy (Electric engines, Hydrogen engines, renewable energies)

PANDION Ay
The Pandion: a sporty coupé designed as a tribute to the hundredth
anniversary of the Alfa Romeo marquee.An extreme and controversial
sports car, as only a Bertone knows how to be.The Pandion boasts a
powerful and muscular shape (4620 mm in length, 1971 mm wide, 1230
mm high), and revives a few ‘family traits’ peculiar to the genetic code

of Bertone’s most famous concept cars (such as the spectacular inverse
scissor doors hinged to the rear hub).

Equipped with a powerful heart (4.2 litre, 440 CV 8-cylinder Alfa
Romeo engine), the Pandion is also the first car produced by Mike
Robinson in his new role as Bertone Design and Brand Director. A
pure ‘dream car’, the Pandion takes its rightful place as a member of
Bertone’s historic Alfa Romeo family: cars that have always been style
icons, influencing the history of the automobile and Italian craftsman-
ship in their excellent design quality, proving themselves to be undispu-
ted benchmarks for the entire world of car design.

§(psedal) aranai s ¢ elivall el (Jil) apaai s ol Hlad) araa) avasil)
¢(Aeaiall dnxigl) 5 eclilanl) dria 5 cClainal) duia) duigll
§(Baa 58 el Lmnina iy S el ¢ jlaal) o) &Y 2 3Ll

sV Lyl 5 il gleall L o) 50

(3233l B 5 a5 sl IS jae il joS S jaa) 3D

O Cun (Jaall 5 ey Axdl ) Analiy Bl (s e W Bl B gial (5 S La S (06 Crana Faali) 4S5 et
Meria 44y Hh (el e s & Gsisn

") pailadll (e ey Giai Lee a5 (1230 gl ¢ ale 1971 e s cale 4620 Jshy) s 8 IS5 S8 @ pally aas
(A ey Aliaial) Aal) ) A Sl Apalial) ) Jia) Bl SV (58l lead A3, 50 5 _asll Aalal)

@ Omtrs) e Leanity & b Ul 335 sl O LS ¢35, W S yms ¢ 5ailas 8 = CV 440 « 11 4.2) (558 Jala calldy 5 e Ll LS

W o5iom 3 ml (e simnS maiall Lpaia g gl s WA 3L b liels o5 Al Aol meail paeS waall o g

Leapanai 335 VI delivall 5 ) 5ol e i s 300 apanatl 23508 Wils culS 3 el jlaadl S sdy ) spas )
2§ e D ) e aVad il Jlaeall oS3l Lot il 5 ¢ padl




Auto Emotion Atelier s.r.l.
Via Beroldo, 4/bis

20127 Milano (M) - Italy

Tel. +39 02 45495999

Fax: +39 02 45495995

President, Managing Director
Jessica Joyce Croiset

Chief Designer
Gioacchino Acampora

Contact

Gioacchino Acampora

e-mail: info@castagnamilano.com
www.castagnamilano.com
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Company profile

Founded in 1849, today Castagna Milano is still the only coach-
builder in the world producing more than 30 unique pieces a
year all of which are regularly approved for motoring in all
countries.

Today, as in the past, the “Dream Factory”, avails of the best
craftsmen and the most sophisticated methods with which to
delineate the project virtually and, from there, move on to its
realization. Our Atelier realizes the dreams of our customers
together with our Style Center that is available to suggest and
create automotive and no-automotive projects just like in a
fashion designer’s boutique. No-automotive projects like
Villa’s,Yachts or a personal Family Logo.

Redesigning the process from the concept to the final product,
we have placed the customer’s project at the centre of atten-
tion leaving him free to choose and fine-tune all details.

Our Show Room is equipped with a virtual 3D room for
meetings on work in progress to show you our ideas, shapes
and colours in their real dimensions and to create any
variation in real time.

In the 1930’s one of the mottos that cropped up continuously
in Castagna Milano advertisements was “No two alike!”.The
same rule still applies for the three different customization
methods we offer to our customers.

Light Tuning which do not alter the outer appearance of the
car but which, rather, see us focus on external colours and
details and on interior materials and design.

Coachbuilding is when the original exterior design is modi-
fied in order to produce a different type of vehicle. Thus for
example from a Coupé we obtain a Shooting Break.
One-Off for people who don’t settle for jobs half-done but
who want something completely new and different. You
choose an engine and a chassis and the rest is designed and
built.

Passion Kit are little inventions, essential accessories for
enriching your Castagna Milano vehicles, but these kits can
also transform any heat engine into an hybrid or full electric
engine, improving performances, key less system, special featu-
res for hawk hunting or ...

We work on the best chassis of our time, including Rolls-Royce,
Bentley, Range Rover, Bugatti, Ferrari, Porsche, Mercedes, Alfa
Romeo, Maserati, Corvette...
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In line with Milanese mood, our vehicles are subject to the use of the
most innovative solutions from the “fashion system”. Castagna Milano
has always been a “tailor” transplanted in the coachbuilding world.
You are warmly invited, to make an appointment, to visit our Show
Room in Milan where you can start dreaming.

Manufacture / Services / Areas of Operations
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many requests for customised cars, and so many proposals have been
launched by our Atelier.

The new line is enriched by solid teak finishing’s, by the dark coloured
wicker, by the “lifelines” in shiny steel and by many other details of
nautical origin. In the middle of rear cockpit, an aluminium striped teak
compartment has been carved out to house a drawer for beach-towels.
On-board equipment is completed by touch screen system, fridge, (a2 cOnls s BB oS
chiller, sound beach-party system, shower, fold-up steel structure of the CASTACEA CASTAGMNA
canopy and more. Other models on Fiat 500 and 500C basis are availa- o
ble as for ex. St.Tropez, Capri, Tender4, Wagon, WoodyWagon ...
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Fioravanti S.r.l.

Piazza Vittorio Emanuele 4
10024 Moncalieri (TO)
Tel. +39 01 1 6408060
Fax: +39 011 6408500

President, Managing Director
Leonardo Fioravanti

Contact

Luca Fioravanti
e-mail: If@fioravanti.it
www.fioravanti.it
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Company profile

The company was set up in 1987 as an architectural practice
working on the Japanese market, designing homes in Tokyo
and several clubhouses for golf courses in the Tokyo area.

In 1991 the Fioravanti diversify the activities into services to
the automotive industry, focusing in particular on transport
and industrial design. Company expresses its philosophy in
three concepts: to design is to engrave upon reality; style is a
means of perception; to perceive innovative concepts throu-
gh awarness of the past.

The company headquarters are housed in Moncalieri, an
historic town lying in the Piedmont foothills outside the city
of Turin, ltaly. By choosing to work out of a building dating
back to the |13th -16th centuries, the company is underlining
its corporate philosophy: innovative conceptual design in all
fields of transport, using leading-edge technology (CAS, CAD,
CAM, CFD) in an ambience permeated with the creative
beauty of old-world Italy.

C.E.O. Leonardo Fioravanti worked twenty-four years with
Pininfarina, where he personally designed some of the most
famous Ferrari road cars and became Managing Director and
General Manager of Pininfarina's research arm, Pininfarina
Studi & Ricerche. During the years 1988-1991 he was with
the Fiat Group, first as deputy General Manager at Ferrari
and then as head of Fiat's design centre. Partners from the
company’s foundation Architect Matteo Fioravanti active
from 1997 and from 2001 is the Head of Design department,
Doctor in law Luca Fioravanti active in the company from
2002 is the Head of Commerecial, Legal Affairs and Communi-
cation departments.
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Manufacture / Services / Areas of Operations
Product strategy

Style

Feasibility studies

CAS, CAD, CAE

Creation of models to scale

Creation of |:] models

Creation of prototypes

C.ED. aerodynamic analysis

Innovative rigid opening roofs
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Fl100r

At the 2000 Turin Motor Show, Fioravanti presents the open version of
the F100, F100r roadster. This study completes the programme which
began with the “Berlinetta” at the 98 Turin Show. The aim of the
research was to define forms which would greatly improve comfort,
reducing the tiresome air turbulence of open cars.

The result was an innovative multispherical-type windscreen, aerodyna-
mically projected to create air flows which are guided to the rear of the
vehicle thus shielding the heads of the passengers. Besides fulfilling this
aerodynamic function, the streamlined hull behind the passengers acts
as a roll-bar and incorporates engine air-vents and helmet storage. A
perforated depression zone releases air from the engine bonnet. Two
tele-cameras have been attached to the sides of the windscreen to
facilitate rear vision.

The interior of the vehicle reproduces the very innovative characteri-
stics of the coupé model. Our thanks and appreciation go to Cecomp
Spa for their collaboration in realizing the prototype.

DIMENSIONS
Length 4430 mm Width 1910 mm Height 1070 mm
Wheelbase 2550 mm Front track 1600 mm Rear track 1620 mm
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Pininfarina S.p.A.
Strada Nazionale, 30
10020 Cambiano (TO)
Tel. +39 011 9438107
Fax:+39 011 9438117

Chairman
Paolo Pininfarina

CEO
Silvio Pietro Angori

Contact

Francesco Fiordelisi

Corporate and Product
Communication Manager
e-mail: f.fiordelisi@pininfarina.it
www.pininfarina.com
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Company profile

In the 1930 Battista “Pinin” Farina signed the deed founding
Societa Anonima Carrozzeria Pinin Farina in Turin.

Through a long process of growth and transformation, ideas
and creativity, often ahead of its times and adapting to the
deep social, economic and technological changes that have
taken place in 80 years, Pininfarina has evolved from an artisan
concern to an international group that is a worthy global
partner to the motor industry.

Today Pininfarina, which has been listed on the Stock Exchan-
ge since 1986, has offices in Italy, Germany, Sweden, Morocco,
China and the United States. The Company’s automotive
clients include prestigious brands like Ferrari, Maserati, Alfa
Romeo, Ford,Volvo, Tata Motors and Chery.

The central role of design, aesthetic sensitivity that creates
timeless beauty, a constant striving towards innovation, the
strength of a tradition that blends industry, technology and
stylistic research, the capacity to interpret its clients’ needs
without altering its brand identity, and a propensity for long-
term collaboration are the principal values characterizing the
company.

Moreover, Pininfarina has recently undertaken the sustainable
mobility way, developing electrical vehicles and promoting a
philosophy that incorporates the choice of individual and
collective transport in the context of a new lifestyle that
everyone should adopt in order to increase energy saving and
protect the planet.
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Manufacture / Services / Areas of Operations
Design, engineering, niche manufacturing
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NIDO - 2004

With the Nido project, Pininfarina has chosen to rethink the current
methodology of the car design process, resulting in an innovative
concept which re-examines safety in small automobiles. The objective
of this 2-seater car is in fact to increase levels of safety for both the
occupants and pedestrians: in the event of a head-on collision, the
vehicle absorbs part of the energy with the deformable front section of
the chassis, constructed of two metal struts with internal plastic foam
absorbers; the front moulding, completely covered with a cushion of
energy absorbing material, presents safer surfaces in case of collision
with a pedestrian, thus minimizing injury.

Composite body, inox chassis.

Nido has been assigned the ADI Compasso d’Oro Award 2008 and the
Most Beautiful Car of the Year award 2004. From October 6 2005 to
January 2 2006 the Nido was exhibited in the temple of modern art, the
MoMA of New York.
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Prototipo S.p.A.
Via Cuneo, 12

10028 Trofarello (TO)
Tel: +39 01| 6493340
Fax:+39 01| 6493330

President
Giovanni Battista Razelli

Managing Director
Vincenzo Ruocco

Contact

Sales Department

e-mail: info@prototipo.org
www.prototipo.org

www.nardotechnicalcenter.com

www.nardoformula.com
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Company profile

Founded in 1991 to provide laboratory services at Trofarello
(Turin), Prototipo is a leading company operating in the field of
engineering testing for automobiles with a team of highly
qualified specialists as well as an extensive range of laboratories,
equipment and test circuits for the perfection of complex
mechanical systems. It can test and validate the customers’
projects from the first prototypes to pre-series vehicles.

In 1999 Prototipo acquired the Proving Ground at Nardo
(Lecce), covering more than 7,000,000 m , with 40 km of
various test terrain and the only circular track in Europe with 6
lanes of 12,5 kilometres each, allowing simultaneous and extre-
mely safe testing of up to 90 cars, 25 motorcycles and 25
commercial vehicles. In April 2008, the “Handling track” for the
testing of road performance that replicates the European
industry standards of the Nurburgring circuit was opened.
Prototipo has recently developed “INFOGEOTRACKING”, a
new acquisition system built to support the diagnosis and used
to improve the car reliability, making the geo-referenced
database of vehicle parameters available in real time. It can read
information on the CAN network and analogical channels
simultaneously coupled with the vehicle positioning by using
GPS and GPRS technologies.

Nardo' Formula

Nardo Formula is a highly professional dynamic reality
(characterized by its high quality services) created at the Nardo
Technical Center to develop motoristic passion with the
highest sporting values but safeguarding the driver and environ-
ment.

Taking advantage of NTC’s valuable technological heritage
accumulated during 30 years of vehicle research and testing and
the vast experience of an exclusive team of expert drivers led
by Sport Director Loris Bicocchi, Nardo Formula is today a
reference for anyone who wants to fulfill his passion for cars.
This fascinating place in the history of cars is now sometime
exclusively opening its doors to special guests to allow them to
experience unique driving thrills, fully respecting NTC’s funda-
mental and private activities of research and development.
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Here the history of passion for cars, speed and technological challenges G oadl O Aa S Al e Aland L) B &5 e B claatly de sl s S bl GRS &5 LS, L
are interwoven with the history of a beautiful landscape, the magical Aol 5 248 AV 348 e 55 L s (S, adl
Salento, nestled between the lonian and Adriatic sea studded with
artistic and naturalistic treasures, cultural traditions and antique myths.
Thus Nardo Formula allows dream car fans to have access to exclusive
driving courses for dream car owners, team building activities and large
scale events and meetings (different typologies: Mark, Free Shot, Corpo-
rate, Media, Fashion & Show).
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Services / Areas of Operations
Execution and management of complete testing in the
automotive sector for vehicles, systems and components.
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* Fatigue tests, heat and vibration tests for systems / components )

* Acoustic and vibration tests on systems and components el 5 ¢ latl) oLl Alac) Sl fpladl i laal o J AlaSU 515 A i) sl s colgall sl e

*Validation of operation of electrical and electronic components () g

* Workshop simulation of on road performance S S Yl cpal i Gs) e
(via a four poster road simulator in a climatic chamber) 8okl ol [l Sl il 0

» Consumption and emission testing (via an emission laboratory) A5 A5 Al el Sl Jiii e GE3N @
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* Handling & ride testing ) . o
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* System / component tests (steering wheel, suspension, brakes, etc) wcribia e o i T
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* Homologation components / vehicle system (e e SR el
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* Support Map
* Product improvement
* Diagnostic help desk Gl delatll sl e
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SALT S.r.l.

Via Rivalta, 9

10095 Grugliasco (TO)
Tel. +39 011 7707150

Fax:+39 011 7073502

eral Manager, Managing
Director
Pierfranco Gavina

Contact

Pierfranco Gavina

e-mail: pf.gavina@salt.to.it
www.salt.to.it
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SALT-GAUINVA

Handcraft Quality Interiors

Company profile

Salt has always stood for passion for beautiful things and for
a style and elegance able to make each project unique. Since
1969, its founder Francesco Gavina and his team have been
linked to the most prestigious names in car manufacturing.
Tradition is represented by elegant leatherwork, while
research and experimentation lead to new ideas and
innovative materials.

Today, the combination of its skill and experience has led
Salt to be in the front line in the sector for luxury aeroplane
and car interior fitting. Artisans of elegance, innovators of
style, creators of comfort and inventors of new ways of
giving “simple” means of transport a role as objects of
design and cult and collectors’ items.

Salt began transforming “serial” cars into custom-built ones
of supreme aesthetic quality. Today Salt designs and produ-
ces prototypes of all types matching tradition and experien-
ce with very innovative materials and design. A car model,
both classic and modern, becomes precious with elegant
handmade customization. The most beautiful cars become
unique and inimitable and dreams take form, becoming an
elegance to be shown.

Salt is expanding and also engages in the production of
prestigious interiors for private planes and helicopters.
Comfort and elegance must go increasingly hand in hand
with safety and durability. New materials and technologies
are used to achieve the best results every time.Today Salt
targets the European and American markets, as well as the
Middle East, and strengthens collaborations with specialist
partners internationally to ensure its clients a high-quality
proposal, from classic production by hand to technical
consultancy.

Salt is tradition, design, quality and innovation in a single
business.
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Manufacture / Services / Areas of Operations
* Showcar construction

* Vehicles interior prototypes construction

* Interiors mock up

* Design maquettes construction

* Vehicles interior trimming production

* Interior upholsteries

* Metal and composite manual prototypes

* Feasibility studies

* Prototype engineering

* Pre production engineering

* Mechanical prototypes construction and assembly
* Old and vintage cars restoration

* Interiors and exterior customization

RK COUPE

RK Coupé model was born in 2006 from a project based on combining
the preparation of a RUF engine with a Porsche CAYMAN: in March
2007, at the Museo dell’Automobile in Turin, this model was awarded by
a prestigious Jury and elected as “The Most Beautiful Car of the Year”
within the custom-built car category.

RK Coupé is a real example of how the company SALT is able to perso-
nalize its products in order to satisfy its customers with regard to
bodyworks and interior fittings, that are true reference points of SALT

in terms of accuracy, care and elegance of every single detail.
Nothing is left to chance, each particular is always carefully well finished:

a perfect match of different materials of great value, a 40-year proved
manual skill and an own innovative design.
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Company profile

Spadaconcept S.r.l. | Spadaconcept is built on the long lasting experience in car ol Y fuse (a5 b (LSl s Loy A1l Jlud) puans 6 ALl 3l e 2l (oS 1) 350 el 5
Strada Cunioli Alti, 120 | design of one of its founders, Ercole Spada. It is a flat organiza- o« %5 531 Gk sy eleal doall bl s olaad daadl (o X5 dpan) e Al piad Ll &)1 JSLe!
10024 Moncalieri (TO) | tion with an informal culture emphasizing teamwork and an sdanl) ALt g e s ) ety () g st ) DA (sl

Tel.+39 01| 5538751 | open exchange of teamwork.The management team is led by

Fax:+39 01| 553875] | the three founders who have been working out the project
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Mission

A transversal and harmonious design process exalts creative
value of all discipline involved in the project. It gives birth to
timeless with a strong identity. The mission is load products
with Dna code. The flexibility and personal commitment
enable them to offer a variety of brand-new design solutions.
The ability to customise products, solutions and services to

President
Ercole Spada

Managing Director

Paclo Spada each consumer’s specific needs, tastes and aspirations is one
of the Spada Concept’s prime competences.
Contact | Manufacture / Services / Areas of Operations
Paolo Spada | _ Briefing - 3D Proportion models
e-mailiinfo@spadaconcept.com | _ Benchmarking - Photorealistic Renderings gilal) gy e oyl - PN RN 3 3nsall il o -
ps@spadavetturesport.com | _Trend research - Layout concepts EEPR P CIHeY) e a5 i) - ‘
www.spadaconcept.com _ Design |deation - Computer 3D Modelling (CAS) A5 o — A A0 i - eIV Gl plas oy —
(SPADACONCEPT—M}S “L.‘“) - Sketchin'g - Full Model and scale model A5l Sladl w) ~ 50 Sladl ) ~ ] &
Spadaconcept S.r.l. | - Proportion Models - Running Prototypes L) 5 Gyl gy — ) gl Tyl — S i -
< _ S g _ . . _ i . . R g . i
o r10824 G s . 120 Eggggr%? of functionality ModeI.Coac.hlng i) i eV 31 D el ki) oy -
39 011 5538751 :p8 ) iila P _ GI"aPhIC deSIgn ( ™
+39 011 5538751 :a8 (LR i . e e Al z il -
esi;’:‘iﬂ Ergonc:mlc st:dy - lllustrations Ak ) i )
g - L . IS z3sai = il ) o ST
M 15 easibi '_ty study - Photorealistic Renderings ey JalS 3 503 paldall e Sipay
aladl aad | Renderings and other drafting _ Marketing Research and Consulting Y gl s - e sl il 3
EERPPE
Juan) dga

15 S 3 = Dol 4
— www.spadaconcept.com
— ps@spadavetturesport.com
info@spadaconcept.com

22




CODFET=20N =

TS CODATRONCA

After months of tests and trials Spadaconcept, the Italian design studio
founded by Paolo Spada (former designer at Smart and Honda)
together with his father Ercole, (star designer and former chief designer
at Zagato and BMW), Domiziano Boschi (former Mc Kinsey), has
launched the production of its supercar Spada TS Codatronca.With this
car Spadaconcept cherishes and revives the important heritage of
Ercole Spada and the philosophy which characterized each of his
creations. The company’s vision is centered on “functional design”,
which, according to Ercole Spada, means to allow functionality of an
object to express itself through its shape.

Following this vision Spadaconcept came up with a genuinely breaking
product, something bold and daring. Far from creating a show car
where anything is allowed, Spadaconcept has worked within strict
feasibility constraints in order to reach the quality standards of a niche,
handcrafted production, maximizing performance by introducing
aerodynamic lines such to mould a light and essential body.The result is
an extremely stable and manageable car, able to achieve good racing
performances by exploiting at the best the power of its engine, with an
original and nimble shape and essential but elegant interiors.

With this new sport car Spadaconcept aims at reviving the philosophy
that inspired Ercole Spada’s past models, in an attempt to combine
aesthetics with functionality and racing performances. This new model
is the latest evolutionary step of the truncated tail “coda tronca” in
Italian. The typical and aerodynamic shape which Spada had introduced
with the Alfa Romeo Giulietta SZ,TZ| and TZ2 in the 60’s - gives this
new car unique and nimble lines which bring in lightness and aerodyna-
mics improving performances.
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Carrozzeria Touring
Superleggera S.r.l.

Via per Arese, 30

20017 Terrazzano di Rho (MI)
Tel. +39 02 93909285

Fax: +39 02 93908420

CEO
Piero Mancardi

Contact

Piero Mancardi

e-mail:
piero.mancardi@touringsuperleggera.eu
www.touringsuperleggera.eu
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J ol O o s w8 L S
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(D) 50 52 #1355 20017 = (n ) 30
+39 02 93909285 a8, iila

+39 02 93908420 :a8, Sl

SR (Y

éd)\S.’\LA EB)

Juady) dga

fhs AN 3l = g lSale 5
—\www.touringsuperleggera.eu
piero.mancardi@touringsuperleggera.eu

24

Company profile

Touring Superleggera, known all over the world as one of the
top lItalian stylists and coachbuilders, was founded in Milan in
1926 with the mission of designing custom built bodies, and
engineering and coach building high-performance cars for
the most important car manufacturers. Cooperating with
names as prestigious as BMW and Isotta Fraschini, Touring
created landmarks that influenced decades of automotive
design, such as the Ferrari 166 Barchetta, the Lamborghini
350, the Maserati 3500 and the Aston Martin DB 4/5.

Touring Superleggera specializes in combining refined Italian
design, state-of-the-art engineering and craftsmanship to
coach build one-offs or very limited edition supercars.
Recent models include the Bellagio fastback based on Mase-
rati Quattroporte, the Bentley Continental Flying Star shoo-
ting brake on the Continental GTC chassis, and the produc-
tion ready two-seater A8GCS Berlinetta winner of the “Best
Supercar of the Year” award in 2008.
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Manufacture / Services / Areas of Operations
Style research, positioning, lifestyle studies

Sketches, drafting and rendering

CAS

Body Engineering, feasibility, FEM, FES feasibility studies
CAD - mathematic development for prototype

CFD - aerodynamic analysis

Virtual crash test

Scale and full models

Show cars

Rolling concepts BENTLEY CONTINENTAL
Homologated one-offs = A m
Limited production M

Restoration of classic cars

BENTLEY CONTINENTAL FLYING STAR by TOURING

A debut for the Middle East, Touring Superleggera unveils the Bentley
Continental Flying Star, the first high-performance shooting brake of
this century. This four-seater limited edition supercar (only 19 units will
be built, two of them already circulate in Europe) is designed and coach
built under the supervision of Bentley Motors for engineering and
quality, entitling the Flying Star to Bentley warranty and after-sales
service. The Continental Flying Star is custom built to the customer’s
specifications, blending advanced engineering with no less than 4,000
hours of handicraft work. It features a servo-assisted boot lid and a
wide and versatile boot compartment.

TAILOR-MADE CARS FOR CONNOISSEURS

The show gives our Head of Design the opportunity to meet the most
demanding collectors and to discuss with them the project of their
next one-off supercar. He will introduce the heritage of Touring Super-
leggera to the discerning Middle Eastern commissioners and show a
portfolio of exclusive bodies to be executed in one unit only.

by TOURING
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